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Abstract 

The development of policies in education and the implementation of practices to foster an 

appropriate entrepreneurial spirit are very much needed to equip students with life skills and 

also to support students' entrepreneurial competencies. The aim of this research is to examine 

various strategies and approaches that have been researched and implemented to develop an 

entrepreneurial spirit among students, the importance of developing an entrepreneurial spirit 

among students, including its impact on their preparation to enter the world of work and 

society. This research uses a literature review method to develop a comprehensive 

understanding of the factors that influence the growth of students' entrepreneurial spirit. 

Through a literature review, this research identifies several key aspects that can improve 

students' entrepreneurial spirit. First, entrepreneurship education at the tertiary level has a 

crucial role in providing theoretical and practical understanding of the business world. 

Second, mentorship and guidance from experienced business practitioners can help students 

develop the necessary skills and knowledge. These three literature reviews highlight the 

importance of practical experience through internships, business development projects, or 

extracurricular activities related to entrepreneurship. By engaging students in real-world 

experiences, they can hone their interpersonal, leadership, and innovation skills. The results 

of this literature review explore the role of educational institutions, curriculum, mentorship, 

and a supportive learning environment in instilling an entrepreneurial spirit. Based on the 

results of this literature, it is hoped that this research can contribute to the development of 

educational policies and the implementation of best practices in fostering an entrepreneurial 

spirit among students, so that they can be ready to face the complexities of the world of work 

and life with confidence and independence. 
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Introduction 

 

The development of policies in education and the implementation of practices to foster an 

appropriate entrepreneurial spirit are crucial to equip students with life skills and support 

their entrepreneurial competencies. This is particularly important in today's fast-paced and 

ever-changing business environment, where adaptability, creativity, and innovation are highly 

valued (Haddad et al., 2021). The entrepreneurial spirit is not only essential for students to 

succeed in their future careers but also to contribute positively to society. Developing an 

entrepreneurial spirit among students has been extensively researched and emphasized by 

various researcher. For instance, Anser et al., (2021) highlights the significance of 

entrepreneurship in fostering innovation and economic growth. Similarly, Jarvis, (2012) 

emphasizes the role of entrepreneurship in driving economic development through innovation 

and risk-taking. Moreover, the World Economic Forum's Global Shapers Survey in 2016 

underscores the importance of entrepreneurial skills in preparing young people for the future 

workforce (Schwab & Samans, 2016). In this context, the aim of this research is to examine 

various strategies and approaches that have been researched and implemented to develop an 

entrepreneurial spirit among students, including its impact on their preparation to enter the 

world of work and society. 

 

The research on entrepreneurial education by Handayati et al. (2020), Padilla-Angulo et al. 

(2019), Thelken & de Jong (2020) Wiklund & Shepherd (2005), highlights several significant 

gaps that need to be addressed to enhance our understanding and implementation of effective 

entrepreneurial education strategies. Each study offers insights into different educational 

strategies for fostering entrepreneurship. However, there is no consensus on which methods 

are most effective. Handayati et al. (2020) might focus on experiential learning, while 

Padilla-Angulo et al. (2019) could emphasize the importance of mentorship programs. The 

lack of comparative studies that evaluate the relative effectiveness of these various 

approaches leaves educators uncertain about best practices. Most studies primarily examine 

short-term outcomes, such as immediate changes in students' attitudes or skills following a 

specific educational intervention. For instance, Thelken & de Jong (2020) might report 

increased entrepreneurial intention post-intervention, but there is little information on how 

these intentions translate into actual entrepreneurial activity over time. The long-term impact 

on students' career success and entrepreneurial ventures remains underexplored. Additionally, 

much of the research is context-specific, focusing on particular regions or educational 

systems. For example, Wiklund & Shepherd (2005) might study entrepreneurial education in 

a Western context, while Handayati et al. (2020) could focus on Southeast Asia. 

 

This context-specificity limits the applicability of findings to other regions or educational 

systems, making it challenging to generalize the results globally. There is a scarcity of studies 

that examine entrepreneurial education across different cultural and educational contexts. 

Comparative studies that explore how different strategies perform in varied settings are 

needed to identify universally effective practices. Without this, educators in one region might 

struggle to adapt strategies that were successful in a different context. While individual 

studies provide valuable insights, there is a need for comprehensive reviews and meta-

analyses that synthesize existing research. Such reviews could identify patterns, common 

challenges, and effective strategies across multiple studies, offering a broader perspective on 

entrepreneurial education. 

 

Furthermore, there is a significant gap in empirical research that rigorously evaluates the 

long-term effectiveness of different educational strategies. Studies often lack robust 



methodological designs, such as longitudinal studies or randomized controlled trials, which 

are essential for understanding the sustained impact of educational interventions. By 

addressing these gaps, future research can contribute to the development of more effective 

and universally applicable entrepreneurial education strategies, ultimately fostering a stronger 

entrepreneurial spirit in students worldwide. This research uses a literature review method to 

develop a comprehensive understanding of the factors that influence the growth of students' 

entrepreneurial spirit. 

 

Method 

 

A literature review in this context is an exhaustive survey of existing academic publications, 

including peer-reviewed journals, books, conference papers, and other credible sources 

adopted from (Kitchenham et al., 2010). The goal is to collect, evaluate, and integrate 

research findings related to the entrepreneurial spirit among students. The process generally 

involves the following steps: 

 

Defining the Scope and Objectives 

The first step involves delineating the specific objectives of the review. For instance, 

understanding the psychological, sociocultural, educational, and economic factors that 

influence entrepreneurial intent among students. 

 

Searching for Relevant Literature 

This step requires identifying and accessing databases like PubMed, JSTOR, Google Scholar, 

and university libraries. Keywords might include "student entrepreneurship," "entrepreneurial 

spirit," "factors influencing entrepreneurship." 

 

Selection Criteria 

Not all retrieved literature is relevant. Criteria for inclusion and exclusion must be 

established. This might involve selecting studies based on publication date, relevance to the 

research question, methodological rigor, and the credibility of the sources. 

 



 
Figure 1. Inclusion Strategy using PRISMA-Based Flow 

 

Data Extraction and Analysis  

Key information from the selected literature is extracted. This includes research questions, 

methodologies, findings, and conclusions. Techniques such as thematic analysis or meta-

analysis may be employed to identify patterns and relationships among the factors. 

 

Synthesis of Findings  

The extracted data is then synthesized to provide a cohesive understanding. This synthesis 

may reveal common themes such as the impact of educational programs, the role of family 

and social networks, psychological traits like risk tolerance and resilience, and external 

factors like economic conditions and policy support. 

 

Result and Discussion 

 

Entrepreneurship Education at the Tertiary Level: A Comprehensive Overview 

 

Entrepreneurship education at the tertiary level begins with a robust theoretical foundation, 

covering an array of business-related disciplines. This education imparts essential knowledge 

in economic principles, business management, marketing strategies, financial literacy, and 

industry dynamics (Pérez, 2016). Students delve into courses on business planning, market 

analysis, and strategic management, which are critical for understanding how to develop and 

sustain competitive business models. They learn to analyze market trends, forecast consumer 

behavior, and identify opportunities and threats in various industries. The curriculum often 

includes studies on resource management, encompassing human, financial, and physical 

assets, which are vital for the effective operation of any business (Das et al., 2016). 



Furthermore, students gain insights into the legal and regulatory frameworks that govern 

business activities, ensuring they can navigate complex legal landscapes and comply with 

pertinent regulations. This theoretical grounding equips students with the analytical and 

strategic thinking skills necessary to make informed decisions in a competitive business 

environment (Gourova et al., 2013; Liu & Yang, 2020; Shakeel et al., 2020). 

 

Complementing the theoretical knowledge, entrepreneurship education at the tertiary level 

emphasizes practical experience and application. Universities and colleges incorporate 

experiential learning opportunities such as internships, business simulations, and project-

based assignments to provide real-world exposure (Abidin et al., 2013; Čadil et al., 2014). 

Internships are particularly valuable, offering students firsthand experience in business 

settings where they can observe and participate in daily operations, engage with 

professionals, and understand organizational cultures. These internships help students build 

professional networks and acquire practical skills that enhance their employability and 

entrepreneurial capabilities. Business simulations and project-based assignments challenge 

students to apply classroom concepts in controlled environments, where they create and 

manage virtual businesses, make strategic decisions, and respond to market changes (Cosenz 

& Noto, 2017; Wongtianchai et al., 2016). These practical experiences foster critical skills 

such as problem-solving, leadership, and innovation, preparing students to tackle real-world 

business challenges effectively. 

 

In addition to imparting theoretical and practical knowledge, entrepreneurship education at 

the tertiary level focuses on developing entrepreneurial mindsets and essential soft skills. 

This holistic approach ensures that students are not only equipped with business acumen but 

also with the attributes necessary for entrepreneurial success. Courses and activities 

encourage creativity, critical thinking, and adaptability, enabling students to identify and seize 

opportunities, even in uncertain environments (Aldianto et al., 2021; Griffith & Hoppner, 

2013). Communication and teamwork are emphasized through group projects and 

presentations, helping students learn to articulate their ideas clearly and collaborate 

effectively with others. Leadership skills are nurtured through various leadership training 

programs and activities, preparing students to lead teams and manage businesses confidently 

(Eniola & Entebang, 2017; Gotz et al., 2020). Furthermore, the entrepreneurial mindset 

cultivated through this education inspires students to take initiative, embrace risk, and learn 

from failures, which are crucial traits for any successful entrepreneur. By integrating 

theoretical knowledge, practical experience, and the development of soft skills, 

entrepreneurship education at the tertiary level prepares students to become innovative 

leaders who can drive economic growth and contribute positively to society. 

 

The Role of Educational Institutions, Curriculum, Mentorship, and a Supportive 

Learning Environment in Instilling an Entrepreneurial Spirit 

 

Educational institutions play a pivotal role in nurturing and developing entrepreneurial spirit. 

They serve as the primary platform where individuals can acquire the knowledge, skills, and 

mindset necessary for entrepreneurship. These institutions, ranging from schools to 

universities, offer structured learning experiences that are essential for fostering creativity, 

critical thinking, and problem-solving abilities (Paulus, 2000; Roe et al., 2020). In higher 

education, business schools and entrepreneurship programs provide specialized courses that 

cover essential aspects of starting and managing a business. These institutions often 

collaborate with industry experts and successful entrepreneurs to offer real-world insights and 

practical knowledge. Through workshops, seminars, and guest lectures, students are exposed 



to the challenges and opportunities in the entrepreneurial landscape (Appelbaum et al., 2017). 

Moreover, institutions often facilitate networking opportunities, allowing students to connect 

with potential mentors, investors, and business partners. 

 

The curriculum is a critical component in shaping an entrepreneurial mindset. A well-

designed curriculum integrates theoretical knowledge with practical applications. It includes 

courses on business planning, financial management, marketing, innovation, and leadership. 

By incorporating case studies, project-based learning, and simulation exercises, the 

curriculum helps students understand the dynamics of the business world and develop the 

skills needed to navigate it. Entrepreneurship education also emphasizes the importance of 

interdisciplinary learning. Integrating subjects like technology, design, and social sciences 

can provide a holistic understanding of how different fields intersect in the business 

environment. This interdisciplinary approach encourages students to think outside the box 

and come up with innovative solutions to complex problems. Moreover, the curriculum 

should be dynamic and responsive to the evolving business landscape (Gieure et al., 2019; 

Kusdiyanti et al., 2019). Incorporating emerging trends such as digital transformation, 

sustainability, and social entrepreneurship ensures that students are prepared for the future 

challenges and opportunities in the entrepreneurial world. 

 

Mentorship is a cornerstone in developing an entrepreneurial spirit. Experienced mentors 

provide invaluable guidance, support, and encouragement to aspiring entrepreneurs. They 

share their insights, experiences, and lessons learned, helping mentees navigate the 

complexities of starting and running a business. Mentors can offer practical advice on various 

aspects of entrepreneurship, from refining business ideas and developing strategies to 

managing finances and building a team (Pressley et al., 2020; Rupeika-Apoga et al., 2022). 

They also provide emotional support, helping mentees build confidence and resilience. 

Through regular interactions and feedback, mentors help mentees identify their strengths and 

weaknesses, set realistic goals, and track their progress. Mentorship programs within 

educational institutions often connect students with alumni, industry experts, and successful 

entrepreneurs. These programs create a supportive network where students can seek advice, 

share their challenges, and gain inspiration from those who have walked the entrepreneurial 

path. 

 

A supportive learning environment is crucial for nurturing an entrepreneurial spirit. Such an 

environment encourages experimentation, risk-taking, and collaboration. It provides the 

resources and opportunities needed for students to explore their entrepreneurial interests and 

develop their ideas (Duarte Alonso et al., 2020; Gieure et al., 2019). Educational institutions 

can create a supportive environment by fostering a culture of innovation and 

entrepreneurship. This can be achieved through dedicated spaces like innovation labs, 

incubators, and accelerators where students can work on their projects, access resources, and 

receive mentorship. These spaces often provide access to technology, funding opportunities, 

and industry connections, enabling students to turn their ideas into viable businesses. 

Furthermore, a supportive learning environment encourages collaboration and peer-to-peer 

learning. By working in teams, students can leverage diverse skills and perspectives, 

enhancing their problem-solving abilities and fostering a sense of community (Gurr et al., 

2016; Mandal & Saravanan, 2019). Institutions can also organize competitions, hackathons, 

and startup events that provide a platform for students to showcase their ideas, receive 

feedback, and gain recognition. In addition, a supportive learning environment promotes the 

development of soft skills such as communication, leadership, and adaptability. These skills 



are essential for entrepreneurial success, as they enable individuals to effectively manage 

teams, negotiate with stakeholders, and adapt to changing market conditions. 

 

Conclusion 

 

Entrepreneurship education at the tertiary level effectively combines theoretical knowledge, 

practical experience, and soft skill development, creating a robust framework for developing 

future entrepreneurs. Students gain a solid foundation in essential business principles, 

covering economic theories, business management practices, and legal frameworks that are 

crucial for understanding and navigating the business landscape. This theoretical grounding is 

enriched through practical experiences such as internships and business simulations, which 

allow students to apply classroom concepts in real-world settings. These hands-on 

opportunities enhance their problem-solving and leadership abilities, as they engage in daily 

business operations, interact with professionals, and make strategic decisions in controlled 

environments. Moreover, the curriculum is designed to foster an entrepreneurial mindset by 

promoting creativity, critical thinking, and adaptability. Through various courses and 

activities, students learn to identify opportunities, innovate, and develop resilience in the face 

of challenges. This comprehensive approach ensures that graduates are not only equipped 

with the necessary knowledge and skills but also possess the entrepreneurial drive and 

mindset needed to navigate the complexities of the business world and drive economic 

growth. By integrating theoretical insights, practical applications, and the cultivation of soft 

skills, tertiary-level entrepreneurship education prepares students to become innovative 

leaders and successful entrepreneurs. 
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