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Picture 2. Mahori ‘s Rehearsal 

 
Picture 3. The theater of Silpakorn University on the Sanam Chadra campus  
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Research Output  
 
After researching for one and a half years, this research can show a creative model on 
how to preserve the sound from the past as a cultural heritage. The 37 melodies of the 
songs were created to accompany those lyrical verses of Ayutthaya, which are still 
waiting additional proof to those sounds. The reconstruction or recomposed melody is 
as close to the melody of Ayutthaya as possible. Furthermore, this music is a national 
or public property to be appreciated by any of the next generation. 
 
This research brings together the technology and innovation of recording and sound. 
To create new norms for the conservation of Thai musical knowledge in the future. 
Expert recording and audio recording experience are also considered in selecting the 
venue for the recording of a standard theater work, The result is a quality work of 
both audio and video. To make the digital video (DVD digital videodisc) for the series 
"Mahori of Sri Ayutthaya", a translation of the lyrics in English with English experts. 
Asst. Prof. Dr. Sasikarn Kongsak is a translator of contemporary English idioms with 
Ayutthaya. To make a good match between contemporary languages and make this 
work is widely known. It will be published on the website, 
 https://www.youtube.com/user/MrPongsilpa.  
 
The researcher has prepared for the dissemination of these major achievements, 
including the book, "Mahori Music of Ayutthaya" to analyze the history, development 
and identity of the music of Ayutthaya. The "Literature of Ayutthaya Music", which 
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was transcribed and notated to the full score of the song and the instrument by Dr. 
Francis Nuntasukon, a specialist in musical composition arts. In addition, a seminar 
was held to exchange and transfer knowledge of Thai Traditional chamber orchestral 
music, "Music of Ayutthaya", will be inviting experts in the history of Ayutthaya. The 
researcher performed the lecture on the demonstration of Ayutthaya. It also distributes 
research papers, DVD books, analysis books and notation to colleagues. All works 
will be distributed to libraries of academic institutions with instructions. This research 
will be significant for the present Thai Traditional Music to have more creative 
alternatives under the preservative discourse for other Traditional and Classical music 
as well as to address academic’s problem, questions and/or issues in the near future. 
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Abstract 
This paper investigates the idea that film has a potential to become an efficient way of 
intercultural communication and open dialogue between the nations. It uses a case 
study of indigenous filmmaking by a small Arhuaco community from Colombia, 
which emerged as a response to violence and displacement, and concluded in a golden 
era of the Arhuaco filmmaking in the region, with more far-reaching influence than 
initially expected. I examine the questions of the politics of representation, 
intercultural audiencing, the notion of the 'Other' and the question of 'translation' of 
concepts which are not culturally universal. I also explore the issue of 'reversed 
audiencing' where people who were traditionally the subjects for Western filmmakers 
turn to criticise these productions and use this impulse as an initiative to self-represent 
themselves. Ultimately, this paper proposes that film, using universal qualities of 
storytelling and narrative, has a potential to bridge the gap between the nations despite 
cultural divisions. As such, it encapsulates the most effective way of intercultural 
dialogue, regardless the diverse backgrounds and aims of the creators and the 
audiences. 
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Introduction 
 
Communication is a complex process which can be achieved using various tools, and 
it is undertaken for many different reasons. However, we can never assume equal 
distribution of literacy, and therefore the effectiveness of traditional modes of 
communication cannot be taken for granted. Two factors contributing to the success 
of communication are the relevance of the message and mutual understanding 
between the producers and audiences, reinforced by the willingness to participate in 
the process.  
 
This paper draws on an extensive fieldwork conducted in 2015 and 2016 over the 
period of several months. Hidden on the picturesque slopes of the Sierra Nevada de 
Santa Marta in northern Colombia live four indigenous nations: the Kogi, the 
Arguacos, the Wiwa and the Kankuamos. They feel responsible for protecting us, the 
Younger Brother (as they call us) from the destruction we bring to the planet. They, as 
our Older Brother, possess a deep understanding of the spiritual word of nature, 
something we lost long ago (which made us the main culprit endangering the 
wellbeing of the planet). But the Sierra Nevada was also a place occupied by the 
guerrillas and paramilitaries involved in the internal civil conflict troubling Colombia 
for decades. Many indigenous people became involuntary victims of this struggle, 
often getting forcibly involved in the collaboration with the guerrillas or facing life-
threats if they do not comply. This was the fate which disrupted a peaceful life of 
Amado Villafaña, an Arhuaco farmer and family man. His mother did not speak 
Spanish, and till then his contact with the non-indigenous world was minimal. When 
he refused to collaborate with the ELN guerrillas in 2002, his entire lifestyle was 
turned upside down. Forcibly displaced to urban dwellings, first to the nearby city of 
Santa Marta and then to Valledupar, Villafaña sought the guidance of a mamo, a 
spiritual leader of his community. The advice he got was to disseminate the 
knowledge about what happens in the region in order to gain understanding and 
support of external allies, but also to protect the community from any future 
persecutions. Villafaña, who never expressed the slightest interest in film or any other 
form of Western art during his quiet, rural life, found a supporter and adviser in the 
person of Colombian filmmaker and anthropologist, Pablo Mora. Together, they 
managed to secure funding for the initial training and equipment. A Collective 
Zhigoneshi was formed, consisting of the representatives of all four communities and 
focused on initiating first indigenous video productions from the region. In 2007, after 
five long years, they finished their first film, ‘Yuawika sia: En el río del 
entendimiento’ (‘The River of Understanding’).  
 
However, adopting the new technology was not without challenges. It was not only a 
question of learning a tool which was previously unknown in the community, but also 
gaining the trust of the elders who eventually agreed to perform a ritual of the 
spiritual approval of the equipment to make it accepted by the community. Also, 
learning the film language was not enough to secure the successful application of the 
medium. An even more significant challenge was to ‘translate’ indigenous concepts 
into a more universal message which could be understood by the audiences which are 
not familiar with the Kogi or the Arhuaco world. It is not only the question of the 
language (the communities of the Sierra speak their own indigenous languages, with 
Spanish being used only by a small percentage of their society) but mainly the 
concepts which are fundamental to the indigenous cosmology and often have no 
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equivalents in Western philosophy. Finding a way around it and using correct 
analogies which can describe the often very complex ideas for the external viewers 
was identified by Villafaña as one of the biggest challenges of this endeavour. 
Additionally, in order to get themselves understood, Villafaña and his team made an 
effort to comprehend what Western audiences expect from films. As a result, they 
deployed into their productions a sophisticated film language backed up with a 
thorough understanding of the technical aspects of filmmaking, narrative and 
contemporary storytelling, reinforced by a perfect photography and traditional music. 
In many films, Villafaña recounts his personal stories and makes his children 
witnesses of the rediscovery of the Arhuaco history; other times he uses re-enactions 
of historical facts, archival photography, and the commentaries of various experts.  

The first title was followed by eight others, with ‘Nabusímake, Memories of the 
Independence’ and the ’Resistance on the Dark Line’ as the most influential ones. The 
film language in the subsequent titles got increasingly refined, and the content grew 
more sophisticated. Initially, the productions addressed the questions of violence in 
the region and served as a form to give evidence of the persecution which 
overshadowed the lives of the communities. They were a perfect tool to re-establish 
facts and give testimony of the recent traumas. However, the newly adopted tool 
inspired the Zhigoneshi communicators to dig deeper into their history and to address 
the pains of the colonial past, as well as the contemporary cultural persecution in the 
form of films made in the region by the external (European) filmmakers. The past 
encounters with external filmmakers proved traumatic for the communities of the 
Sierra - most of the time they were portrayed as an exotic ‘Other’ which can be 
‘discovered’ and ‘saved from oblivion’ by European anthropologists or filmmakers 
(who, very often, mad little if any effort to understand and align with the indigenous 
system of values and cosmologies). By making themselves aware of the role they 
played in these externally made films (the process I label ‘reversed audiencing’ - 
when the subjects become the audience of the films which depict them), they gained 
an agency and urge to self-represent themselves, to prove that they are a culture which 
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is very much alive and can speak for itself, without relying on external help. One of 
the most recent titles made by the collective, ‘Sey Arimaku’, is a highly self-reflective 
film contemplating the very idea of creating portraits of the ‘Other’ and touching on 
the subject of the spiritual dimension of indigenous filmmaking.  

 
This journey into filmmaking and the surrounding politics of representation in the 
Sierra not only proved therapeutic but, unexpectedly, it also opened the door to 
participation in a much wider international dialogue with other indigenous nations and 
the non-indigenous world. Step by step, the voice of the Sierra started to be heard 
beyond the community, first in the academic circles in Colombia, and increasingly in 
the artistic ones beyond the border of the country and the Latin-American continent. 
At this moment, with a big push from Pablo Mora (who also collaborates with various 
film festivals), the work of the Zhigoneshi Collective is slowly reaching mainstream 
audiences. However, regardless of this success, the communicators from the Sierra 
never abandoned their own people, and they regularly screen their productions within 
their own communities. Years on, having attended a significant number of 
international film festivals and events, Villafaña and his team became a symbol of 
indigenous cultural resistance, not only for their region.  
 
What makes this case study particularly fascinating is the realisation that this level of 
dedication and international involvement has been achieved out of deep necessity to 
respond to the situation of oppression and misinterpretation, rather than any particular 
artistic ambitions. Communication crossing the cultural divisions and the right to self-
represent are at the core of the Zhigoneshi filmmaking. Against all odds, a far-
reaching interest has emerged on international grounds in response to this call from a 
relatively small and isolated community hidden on the slopes of the Sierra Nevada de 
Santa Marta. The collective and their productions got multiple awards and travelled 
the world showcasing their work. They also managed to present some of their titles in 
commercial cinemas (just before the regular screening), and they made a film for a 
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local TV channel. In the end, the motivation behind reaching the non-indigenous 
audiences was not only to educate those who were or could potentially be the 
Arhuaco’s and Kogui’s perpetrators but mainly because the communication became 
the ultimate goal of their filmmaking. This also explains why they call themselves 
‘communicators’ rather than ‘filmmakers' or ‘artists’. This is often of no consequence 
for foreign audiences, as they might still apply Western criteria for the reception of 
these works: they might look for an entertaining, educational piece of work with an 
interesting story and pleasant visual style. However, despite various expectations, 
what matters is that the ‘message’ reaches foreign audiences regardless of the cultural 
divisions. If this message is accepted, contested or ignored all together is a different 
question. What matters is the emergence of this unprecedented opportunity for the 
communities of the Sierra to communicate their ecological concern and engage into 
this intercultural dialogue which bridges divisions between the filmmakers and 
audiences, often coming from very different backgrounds. 
 
The story of Villafaña and his team only proves that finding the right language and 
mode of communication is the crucial element of successful communication 
processes. The Arhuacos, in the vast majority, rely purely on oral communication in 
their native language. By using the film medium, they allowed for the original 
language to be registered and translated. The DVD set which they released included 
subtitles in English, French, and Spanish (as most of the films were recorded in the 
four native languages of the region). The translations allowed to bypass the language 
barrier. But even more importantly, film enabled them to ‘travel’ beyond the borders 
of their community lands, often reaching audiences on the other side of the globe. 

These two factors proved critical to reaching the aim of raising the awareness of the 
situation in the region beyond their original environment. Except for the leaders (and 
now, the communicators), the community, in great majority rarely leaves their 
settlements. As a result, the direct communication beyond the community is 

The Asian Conference on Media & Mass Communication 2017 Official Conference Proceedings

ISSN: 2186-5906 303



significantly reduced. The communities are also largely beyond the written 
communication circle. The internal communication within the Kogui and the Arhuaco 
world happens on a very participatory level in the form of assemblies attended by all 
the community members - elders, man, woman, children. They discuss the issues 
which concern them till all the community come to a common conclusion, without 
any time restrictions. Most of their activities are performed collectively, and the 
participation in the collective decision-making of the community is obligatory and 
rarely gets questioned. In the face of that, the perspective of initiating a dialogue with 
external partners and reaching foreign participants in this communication process 
might sound like a daunting task. The unexpected success of this endeavour might 
have surprised the makers themselves. What follows, the dedication applied to 
perfecting the technical skills of filmmaking and a thorough understanding of the 
needs and expectations of Western audiences served two purposes: to get understood 
by exigent non-indigenous audiences, but also to prove technical proficiency of the 
communicators from the Sierra in order to assure that they are treated seriously by the 
Western public. Unlike the Western films made in the Sierra, indigenous media, in 
turn, do not call for discrediting or criticising Western values. Instead, the only 
requests respect for the indigenous beliefs, without any ambitions to impose them 
onto the non-indigenous world.  
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Conclusion 
 
In summary, the situation in the Sierra Nevada de Santa Marta is an example of the 
emergence of strong self-representation initiatives of the traditional community which 
reached for a video tool which was alien to their culture in order to respond to the 
situation of violence and cultural misrepresentations. Having given evidence of their 
traumas and having re-established facts, the Zhigoneshi Collective created the archive 
and preserved memories for future generations. They also benefited from therapeutic 
effects of filmmaking, which cleared them from the heaviness of the situation and the 
impossibility to transcend the impasse. As an unexpected result of this situation, they 
gained a voice in international communication processes by their participation in 
academic events and international film festivals in various parts of the world. Having 
satisfied the initial reasons which initiated their filmmaking, they now moved onto 
more universal topics which no longer deal with traumas and repressions from the 

past. They are at the stage where they refined their style and reached what I call a 
golden era of their filmmaking. The ambitions to self-represent themselves 
empowered the communities of the Sierra and gave them access to a tool which was 
the missing element for the success of their external communication.  
 
We can conclude that communication undertaken with the right tools and enough 
effort to ‘translate’ and explain the culturally specific contexts has a potential to 
bypass the national and cultural divisions. Visual media offer an attractive option for 
communication and offer a promise of a successful intercultural dialogue. The 
question which follows is what we can do with this opportunity and if the filmmaking 
from the Sierra will remain yet another anthropologic curiosity or a genuine invitation 
to bridge the gap between the indigenous and non-indigenous world.  
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Abstract 
Men’s rhythmic gymnastics has been developed uniquely in Japan since late 1940s. It 
gains a certain amount of domestic reputation to be adopted as the main motif of the 
dance performance at the Olympics handover ceremony in Rio 2016, though it is 
neither recognised as Olympic sport nor competed in the world championships. At the 
ceremony, Japanese pop culture was represented in the video and at the venue Japan’s 
prime minister played Super Mario and men’s-rhythmic-led dance performance was 
delivered to the audience. This implies men’s rhythmic is possibly one of ‘Cool 
Japan’ exports rather than just a kind of gymnastics. However, men’s rhythmic once 
failed as an export. In the early 2000s, the committee sent coaches overseas with the 
aim of promoting men’s rhythmic globally. World championships were held in 2003 
and 2005 as a result, but since the project was aborted in 2006, men’s rhythmic has 
not practiced in the countries with a few exceptions in Canada and Russia. In this 
study, the authors overview the reason why the coach dispatch project was not 
successful at least on a long-term basis, and then focus on an example in Canada 
where men’s rhythmic is still practiced but as a slight different style, to describe what 
modifications the interviewees regard men’s rhythmic needs to accomplish global 
success. Through these analyses, the authors consider men’s rhythmic in terms of 
three pairs of concepts: spectacle – gymnastics for all, global – domestic, and sport – 
culture. 
 
 
Keywords: Rhythmic Gymnastics, Sports and Globalisation, PAC Analysis 
 
 
 
 
 
 
 
 
 
 
 
 

iafor  
The International Academic Forum 

www.iafor.org 

The Asian Conference on Media & Mass Communication 2017 Official Conference Proceedings

ISSN: 2186-5906 309



 

Introduction 
 
In this study, the authors consider men’s rhythmic gymnastics in terms of three pairs 
of opposing concepts: spectacle – gymnastics for all, global – domestic, and sport – 
culture. 
 
Men’s rhythmic as a separate form of gymnastics has been developed uniquely in 
Japan since the late 1940s. Women’s rhythmic gymnastics and men’s rhythmic have 
something in common, such as giving a performance to music, but rules, apparatuses 
and the floor are different. In individual competitions, Stick, Double Rings, Rope, and 
Club are performed along with dance and tumbling. Group competitions are without 
apparatuses and teamwork and synchronisation of all the six members are key 
components. Both competitions regard completeness and artistic quality as important 
as technique. 
 
It is neither recognised as Olympic sport nor competed in the world championships. 
Still, it is grabbing international attention as a style of physical performance. Some 
highly respected entertainment companies such as Cirque du Soleil adopt men’s 
rhythmic as a part of their shows. Also, it was adopted as the main motif of the dance 
performance at the Rio Olympics 2016 closing ceremony. At the Olympics handover 
ceremony, first Japanese culture was represented by Super Mario, Hello Kitty, and 
Doraemon (a well-known cartoon character) in the video, and then at the venue, 
Japan’s prime minister played Super Mario and men’s-rhythmic-led dance 
performance was delivered to the audience. This implies men’s rhythmic is possibly 
one of ‘Cool Japan’ exports rather than just a kind of gymnastics. 
 
Therefore, we consider men’s rhythmic from the viewpoint of culture as well as 
sport1). Before the Olympic handover ceremony, men’s rhythmic once failed to be 
globalised. However, there are a few exceptions, such as Canada, where men’s 
rhythmic are still practiced. Through a case study of this, we also think about this 
sport from ‘global – domestic’ perspective. As for ‘spectacle – gymnastics for all,’ 
again we consider the case in Canada. 
 
Previous Research 
 
Men’s rhythmic gymnastics has not been researched with a few exceptions in sports 
medical science. Some research focuses on male gymnasts who practice women’s 
rhythmic gymnastics such as Chimot and Louveau (2010) and Béki and Gál (2013). 
 
Kamberidou et al. (2009) look at men’s rhythmic, but in the argument ‘the Japanese 
version of men’s rhythmic gymnastics’ is distinguished from ‘men’s rhythmic 
gymnastics’ done in some countries in Europe. As Kamberidou et al. (2009) implies, 
there are differences men’s rhythmic gymnastics in European countries from that in 
Japan. We focus on the latter in this presentation. 
 
The previous research regard rhythmic gymnastics as female sport, and then focus on 
male gymnasts who do what women do. The viewpoints of the previous research are 
critical and fruitful in terms of gender studies; still, it is unnecessary to presume that 
rhythmic gymnastics (especially the Japanese one) is essentially feminine and male 
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gymnasts who do men’s rhythmic offer food for thought for considering gender order 
in our society. 
 
In particular, at least in Japan men’s rhythmic gymnastics has been practiced not as 
feminine gymnastics but as a unique form of gymnastics. Therefore, in this 
presentation we don’t look at Japan men’s rhythmic under presumption that this sport 
is done by men even though it is not for men. Instead, we consider this sport from the 
three sets of concepts we already mentioned. 
 
International Promotion by the Japanese Committee – Coach Dispatch Project 
 
Before showing the results, we overview what the Japanese men’s rhythmic gymnasts 
did for promoting the sport, and how the project was aborted. 
 
In the early 2000s, the men’s rhythmic gymnastics committee of the Japan 
Gymnastics Association (MRGC hereinafter) sent coaches overseas with the aim of 
promoting men’s rhythmic globally. Because there are not so many men’s rhythmic 
gymnasts except Japan, men’s rhythmic gymnastics has not been accepted as Olympic 
sport. Even in Japan, where men’s rhythmic gymnastics has been developed for over 
fifty years, the existence of this sport has been endangered since around 2001, when 
global success came to be considered essential for every competitive sport. For all 
competitive sports done in Japan, it is a top-priority issue to be adopted in National 
Sports Festival (Kokumin Taiiku Taikai, KOKUTAI). Men’s rhythmic had already 
been adopted, but it was always said to be jeopardised. In fact, this sport has been 
excluded from National Sports Festival since 2009. To bring this sport to more 
athletes and a wider audience, MRGC sent top men’s rhythmic gymnasts to some 
countries from 2001 to 2006. As a result of this initiative, international competitions 
were held in Japan. 
 
The coach dispatch project was interrupted in 2006 mainly due to insufficient 
operating expenses. MRGC carried out this project with the endowment fund, but the 
committee wasn’t successful at increasing the number of supporters of the project. 
Some of the dispatched coaches also think that the project failed due to lack of 
planning. They think that they weren’t fully informed about the objectives of the 
project or the missions of the dispatched coaches. World championships were held in 
2003 and 2005 as a result, but since the project was aborted in 2006, men’s rhythmic 
has not been practised in the countries with a few exceptions in Canada and Russia 
(Noda et al., 2017).  
 
Other reasons why the project was aborted were assumed to be that men’s rhythmic 
became excluded as a sport of National Sports Festival and that MRGC decided that 
they needed to spread this sport to all prefectures in Japan before exporting outside 
Japan. Men’s rhythmic has not been practiced in some prefectures, and this has been 
made their top priority. 
 
Case Study in Canada 
 
In Canada in particular, a unique program called MartialGym was formed. 
MartialGym consists of a combination of men's rhythmic gymnastics and Chinese 
martial arts. The representative of MartialGym is Mr Mario Lam, who the most 
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actively accepted the Japanese men’s rhythmic coach dispatch programme. To 
prepare for the project, Mr Lam started MartialGym in 2002. Even after the project 
was aborted, Mr Lam has been continuing the MartialGym programme. 
 
Currently, around 200 people participate every year. In classes for kids (the youngest 
is 5 years old), both boys and girls practice men’s rhythmic gymnastics. The class for 
adults is more about martial arts. Each lesson is usually 1 hour long, or 1.5 to 3 hours 
for the advance, once a week. Kids attend lessons for fun, not for rigorous workout. 
For elderly people, lessons are more health-conscious. There are no championships of 
either MartialGym or men’s rhythmic in Canada, so these lessons are more 
‘gymnastics for all’ than competitive oriented sports. The quote below shows how Mr 
Lam regards competitive gymnastics and gymnastics for all. 
 
 “It is my view that competitive gymnastics is just one possibility or one stream. A lot 
of the details like toe pointing, extension is much needed to be at the high level. 
However, it is not relevant to normal ordinary folks. To encourage participation, we 
have to put some of the competitive aesthetic details as secondary. The primary being 
the foundations of movement / physical literacy.” (Mr Lam) 
 
‘Gymnastics for all’ in MartialGym means not just about practice levels but also 
about gender. Mr Lam pointed that as follows: 
 
“We offer to both genders because as Canadians, we believe in the equality of genders. 
What is good for one gender should be available for the other gender. Just like karate, 
swimming, tennis and other sports. The rules can be different for competition, but as a 
sport offered to both.” “It is the choice of clubs and gymnasts to decide if they want to 
train in the sport.” 
 
Methodology 
 
This study used the Personal Attitude Construct (PAC) method to analyse the 
interview data of a case in Canada. Two Canadian coaches were interviewed. 
Interviews were semi-structured, face-to-face interviews. Analytical procedures were 
carried out in accordance with the methods published by Naito (2003). 
 
(1) The contractual relationship with subject was based on informed consent. Before 
interviews, subjects were briefed regarding the background and purpose of the study 
via e-mail, and were informed that they may freely terminate their participation in the 
survey at any time before and after the preliminary examination, regardless of 
cooperation/non-cooperation with the survey, without disadvantage to them. Subjects’ 
personal information was handled in accordance with the study plan and interview 
schedule after informed consent was obtained. On interview dates, subjects were 
briefed regarding the same contents again in writing and informed consent was 
obtained through written signature.  
 
(2) Regarding rankings of association and relative importance, the subjects were 
asked to write freely on notecards what they associate with men’s rhythmic 
gymnastics and to then arrange them in order of importance. Each subject was also 
asked to describe the contents using the quantifiers plus (+), minus (-), and neither (0). 
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(3) To create a degree of similarity/distance matrix, subjects were asked to sort their 
notecards by importance to see the matrix of the cards and to describe the distance 
between all cards in a range of 1 (nearest) and 7 (farthest). 
 
(4) Cluster analysis was performed using Ward’s method in SPSS as a subordinate 
technique. The precipitated dendrograms are shown in Figs. 1 and 2. Numerals 
written on the right side of each card in the figure represent importance rankings. 
Regarding Interviewee A’s cluster, it is assumed that the interval distance is divided 
into seven sections with the interval distance being approximately 2.5. Regarding 
Interviewee B’s clusters, the interval distance was divided into seven as a draft 
proposal by the experimenter. 
 
(5) Regarding subject interpretation and reporting, subjects were first asked to check 
the interval distance in the dendrograms. Next, subjects were asked what 
meaning/intention they had with each card, why they attributed plus/minus/neither 
quantifiers to each card, and what name would be suitable for a particular group of 
clusters, for each group of clusters. The subjects were then asked to think about the 
structure holistically. Audio was recorded using an IC recorder and transcriptions 
were also taken. 
 
(6) Comprehensive interpretation was performed by two transcribers. In addition to 
interpretation by the subjects, we also interpreted the interview information such as 
importance rankings that the subjects themselves did directly elucidate. 
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Results 
 
The dendrograms are shown in Figs. 1 and 2. Numerals written on the right side of 
each card in the figure represent importance rankings.  

 

 
 
 
 
 
 
 

Figure 2: Dendrogram (Interviewee B) 
 
 
 
 
 

Figure 1: Dendrogram (Interviewee A) 
 
Based on our results, it can be seen that Interviewee A strongly recognizes the identity 
of men’s rhythmic gymnastics. Cluster 1 and Cluster 2, in particular, were responses 
that emphasized the identity of men’s rhythmic gymnastics. The overall importance 
ranking also shows that the top three items account for the fact that men’s rhythmic 
gymnastics are different from other gymnastics. The uniqueness of men’s rhythmic 
gymnastics was recognised positively and the hypothetical situation that that 
uniqueness was lost and the content of the competition becoming more similar to 
women’s rhythmic and other gymnastics were negatively evaluated. 
 
In the previous research (Noda et al., 2017), some instructors dispatched from Japan 
to overseas were concerned about changes in the sport and its rules as the sport was 
promoted abroad, and there were also some who believed that there was no choice but 
to accept changes even though they don’t want the sport change. Interviewee A’s 
viewpoint, which insists that the identity of men’s rhythmic gymnastics should not be 
lost, is a view that was shared by the Japanese instructors and no cultural differences 
were found based on this result. 
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Interviewee B’s impression of men’s rhythmic gymnastics consisted mainly of critical 
considerations regarding the dispatch of instructors from Japan during the 2000s. 
Unlike Interviewee A, Interviewee B’s answer is more about strategically 
internationalising the sport than perceptions of each performance or the sport itself. 
This is presumably because Interviewee B’s involvement in the sport is mainly as an 
instructor and a promoter, rather than as a gymnast. 
 
Interviewee B also mentioned that he had great concern regarding the issues 
associated with the internationalisation of men’s rhythmic gymnastics and that it 
would be necessary to spread the sport globally in a manner different from those 
utilised in the past. Regarding these different methods, Interviewee B offered the idea 
of opening the sport to both genders, and having a competition ‘at the grassroots 
level’; that is, Interviewee B regarded the sport is at a little too extreme level. 
 
Like Interviewee A, Interviewee B also recognized the great importance of the 
identity of men’s rhythmic gymnastics and also recognized strength in being distinct 
from women’s rhythmic gymnastics. As expressed specifically in cluster 4, men’s 
rhythmic gymnastics have a strength component to Interviewee B.  
 
Discussion (1) Spectacle – Gymnastics for All 
 
According to the results, both interviewees regard men’s rhythmic gymnastics as a 
unique sport and they consider the sport to be independent rather than merged into 
other sports like women’s rhythmic gymnastics. 
 
They also think that grass-roots level practices need more attention. They consider 
more opportunities for beginner are necessary to develop this sport. 
 
We already mention the recognition of men’s rhythmic gymnastics as spectacle in 
some examples such as Cirque du Soleil and the Olympic handover ceremony. The 
interviewees don’t underestimate those accomplishments the gymnasts and coaches 
achieved, but just suggest diversification of this sport. This implies that to be 
spectacle and to be gymnastics for all are not in conflict. At least for the interviewees, 
men’s rhythmic can develop by including both concepts. 
 
Discussion (2) Global - Domestic 
 
The Canadian interviewees have the idea of opening the sport to both men and 
women. Also, they changed the name of the sport into a new one. This doesn’t mean 
that the essence of the sport is lost. They are really interested in and respect what has 
been done as men’s rhythmic gymnastics in Japan, but they think the sport needs 
modification to be globalised. 
 
Men’s rhythmic gymnastics is only for men in Japan. This is because this sport is the 
counterpart of women’s rhythmic gymnastics. To take a part in rhythmic gymnastics 
is necessary both for men’s and women’s rhythmic, because including both genders 
have importance for a sport to join national-level sports competitions such as the 
interscholastic athletic meet. 
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Although men’s rhythmic and women’s have very different rules, if men’s rhythmic 
was positioned to be an independent sport, this would decrease opportunities for 
taking a part in competitions. This makes difficult for men’s rhythmic to stress their 
originality and the difference between women’s and men’s rhythmic gymnastics. In a 
way, men’s rhythmic becomes independent only after this sport was exported to 
another country. Changing names could mean changing the sport drastically. 
However, the modification can also make the sport independent, which was 
impossible when done under the Japanese organisation. 
 
This example shows that globalisation might change the sport drastically and at the 
same time can realise the essence of the sport. 
 
Discussion (3) Sport - Culture 
 
The Canadian interviewees think this sport should focus more on participants at the 
grass-roots level. On the other hand, because the sport is highly appreciated as 
amusing and spectator genre of physical performance, the Japanese coaches are likely 
to think that they should attract people with highly skilled professional performance. 
 
When regarding the sport as a culture, or an art form, it is an effective way of making 
men’s rhythmic survives to attract the audience with a skilled performance. On the 
contrary, as a sport, not only practices at advanced levels but also at introductory 
levels are necessary to be done to increase participants. 
 
Here, we take another example from previous research by the authors (Hata and Noda, 
2015).  
 
According to the research, fans of men’s rhythmic first knew the sport on TV. 
Watching TV might be an ordinary way to recognise a sport, but men’s rhythmic is 
not the same as other sports because the fans watched not the sport programme but an 
entertainment documentary show which featured high school boys who practiced 
men’s rhythmic. 
 
Some said that they were attracted to the sport they never knew about, but there were 
many comments online that said they were attracted to the boys striving for their goal. 
This is because of the character of the show. Men’s rhythmic was introduced in a 
section of the show, which features unique club activities at high school. In the show, 
men’s rhythmic was rather an activity of boys than a sport. For the audience of the 
entertainment show, men’s rhythmic might be more like a kind of cultural practice 
than just a sport. Championships and showcases of men’s rhythmic hardly ever be 
broadcast on TV, thus it is a little difficult for most people to get to know about men’s 
rhythmic as a sport. 
 
However, developing as the sport by enhancing practices at different levels means 
desterilizing people’s interests to this sport for the growth of this sport. If the grass-
roots level was not well organised, people would not be able to join the sport even if 
they are attracted to this sport and become interested in doing this sport. Therefore, 
strengthening each level of the sport and emphasising its magnetism in its cultural 
practice are both not to be lost. 
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To be a sport and at the same time to be a culture makes men’s rhythmic unique, 
attractive, and original. 
 
Conclusion 
 
This study considers men’s rhythmic gymnastics from the three sets of concepts: 
global – domestic, sport – culture, and spectacle – gymnastics for all. In conclusion, 
we describe the sport according to these three sets of concepts. Men’s rhythmic 
gymnastics has been tried to be promoted to be a global sport, and in doing so, the 
characters of the sport can be supposed to change in tune with a global market. For 
example, as we look at a case in Canada, it is possible that the sport will be open to 
both gender and different levels of practitioners. Also, for both fans and gymnasts, 
men’s rhythmic gymnastics is a kind of a form of physical performance as well as 
sport, and this characteristic makes men’s rhythmic gymnastics unique, attractive and 
original. 
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Footnotes 
 
1) Gymnastics is sometimes distinguished from ‘sports’, but the authors understand 
the meaning of ‘sport’ in a broad sense and position men’s rhythmic gymnastics as a 
part of ‘sport.’ 
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